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Market Overview 
 
The market overview section evaluates the 
market based on trying to ascertain the 
inherent competitive advantages of 
downtown Jacksonville.  
 
Together with community input, as well as 
current place-based assets and anchors we 
can develop Transformation Strategies. The 
following represents summary charts of 
collected market data based on a series of 3 
drive times (5 min., 10 min., and 20 min).    
 
All comprehensive data provided to the local 
program. Map is where data was extracted. 
 

Analysis | ESRI reports and census data 

show areas closest to Downtown Jacksonville 

have some challenges: lower median incomes, slightly lower educational attainment and higher 

unemployment. Within a five-minute drive from Downtown center, the median household income is 

about $39k; in comparison, about $48k within 15 minutes and $52.5k within 25 minutes. However, data 

also reflects median age of residents is younger when closer to downtown, possibly earlier in careers. 

Near Downtown, the median age of residents is about 35 years old; closer to 41 years old at a 15 minute 

radius and just over 42 years old at 25 minutes. (Pictured below 5 – 15 – 25 minute drive times). 
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Cont. | Demographic movements comparing 2021 to 2026 show increases in ages 20-24, 35-44 and 
65+ where you tend to find young professionals, young families and moderate disposable income, 
especially with retirees. Residents are also notably more diverse in terms of race and ethnicity closer to 
the downtown core with increases in Black, Hispanic and those with two or more ethnicities. 
 
Trends point towards continuing to foster and encourage entrepreneurs and small businesses, by 
providing resources and lowering barriers to break into the market. For instance, developing different 
avenues of entry and ways to transition into various spaces from special event opportunities or pop-ups 
to incubation spaces, creating third-spaces, or small brick and mortar.  
 
Additionally, for young professionals searching for their first residence and recent retirees looking to 
downsize, trends call for looking at ways to provide more downtown residential opportunities. A mix of 
affordable, equitable housing is an important element to overall downtown development helping 
property owners maximize their building use and creating 24/7 traffic, leading to increased sales and 
property tax base.  

Tapestry Segmentation 
 
Psychographics is the study of personality, values, opinions, attitudes, interests, and lifestyles. 

Psychographic studies of individuals or communities can be valuable in the fields of marketing, 

demographics, opinion research, prediction, and social research in general.  

Tapestry psychographic data helps communities and businesses understand consumer lifestyle choices, 

what they buy, and how they spend their free time. Tapestry classifies US residential neighborhoods into 

67 unique segments based on demographic and socioeconomic characteristics. The top psychographic 

profiles for Jacksonville are used to gauge possible shopping characteristics of downtown’s largest 

potential shopping demographic. 

 

Traditional Living 

5 & 15 Minute Radius| Two generation 

young, new families. 60% own their own 

home and have a median age of 35.5. 

Lower average budget, and will spend on 

transportation, food, entertainment and 

recreation. Engage these customers 

through convenience shopping, food and 

outdoor activities such as fishing. 

Traditional Living Full Profile 

http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment57.pdf
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Hometown Heritage 

5 Minute Radius| Small family market: 

married with and without children, and 

single parents. 60% are renters with a 

median age of 32.4. Lower average budget, 

and will spend on food, transportation, 

education and apparel & services.  

Engage these customers through rental 

housing, opportunities for young children, as 

well as lifestyle entertainment like motor 

sports, racing and other sports activities. 

Hometown Heritage Full Profile 

Heartland Communities 

25 Minute Radius| Semirural and semiretired 

customers with disposable income. Median age 

is 42.3 with 69.4% owning their home. After 

healthcare and transportation will spend on 

entertainment, recreation and food. Segment 

supports local businesses and will participate in 

community activities.  

Heartland Communities Full Profile 

Salt of the Earth 

25 Minute Radius| Family oriented segment 

who embrace the outdoors and live a 

traditional rural lifestyle. Median age is 44.1 

with 83% owning their own home. After 

healthcare and transportation will spend on 

entertainment, recreation, food, apparel and 

services. 

Salt of the Earth Full Profile 

 

http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment39.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment26.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment22.pdf
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